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After graduation, students need
to find their place on the job
market, either being employed
or working free-lance. In any
case, marketing and advertising
the self is essential in Arts and
Design to make oneself seen
and heard and to stick out from
the rest. Relevant skills and com-
petences need to be improved.
Schools, on the other hand,
need to present themselves in
the best of lights and reach out
to the general public in order
to attract more and eventually
“better” students. Communi-
cating with the outside world
by choosing the right markting
instruments for different target
groups is essential.

Both staff and students involved
in projects are aware of the
fact that collaborating with col-
leagues and students from oth-
er European countries does not
only bring in new perspectives
on effective (self-) marketing,
but also offers the chance to
practice English in the confext
of one"s field of education. And

since European projects require
dissemination of activities and
results, they offer plenty of op-
portunities to explore and imple-
ment diverse marketing instru-
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*Developing skills and competences of self-markting of students to
be able to present themselves as competitive participants on the
labour market.

*Developing awareness of the self as an artist through autobio-
graphical approaches and self-portraits in respective fields of arts
and design (from photography to paintings).

*Exchanging know-how and experiences concerning the market-
ing of schools and educational pathways to attract more and bet-
ter students.

*Fostering digital competences and the use of ICT to be able to
communicate and present oneself effectively online.

*Engaging students in disseminating processes and project out-
puts.

*Fostering European exchange, intercultural communication and
foreign language acquisition.

*Supporting entrepreneurship and the acquisition of foreign lan-
guages in vocational contexts (CLIL)

Advertising the self addresses and involves the following target

groups:
*Students aged 16 to 19 in the fields of Graphics and
Communication Design, Photography, Film and Multimedia Ar,
Product Design and Presentation, Book Design, Ceramics Art
Craft.

*Head of departments and teachers in the fields of Graphics and
Communication Design, Photography, Film and Multimedia Ar,
Product Design and Presentation, Book Design, Ceramics Art Craft.
Teachers in the field of CLIL and foreign language acquisition
(English).

*Other students and teachers of the participating schools and
of schools not directly involved in the project; headmasters and
diverse stakeholders (parents, school administration staff on local
and national level, ministries, companies; tertiary level education.
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Apds a concluséo do curso, os
alunos precisam de encontrar o
seu lugar no mercado de traba-
lho, podendo vir a ser contrata-
dos ou freelancers. Em qualquer
dos casos, publicitar e promo-
ver a individualidade é essen-
cial nas Artes e Design, para
que cada um possa ser ouvido
e visto na sua especificidade e
destacar-se dos restantes.

Para tal, certas competéncias
precisam ser melhoradas. Por
outro lado, as escolas tém que
se apresentar ao puUblico para
atrair mais e, eventualmente,
melhores alunos. E essencial co-
municar com o mundo exterior
escolhendo os melhores instru-
mentos de marketing, adequa-
dos aos diferentes grupos alvo.
Tanto os professores como os
alunos envolvidos nos projetos
estdo conscientes de que cola-
borar com colegas e alunos de
outros paises europeus, ndo sb
traz novas perspectivas sobre a
promocao individual, mas tam-
bém possibilita a prética do in-
glés num contexto da drea de
estudo de cada um.

Uma vez que os projetos euro-
peus exigem uma divulgacdo
das atividades e resultados,
estes Ultimos oferecem diversas
oportunidades e implementam
os mais variados instrumentos
de marketing.

THESELF PROCURA

Promover o individuo envolve os seguintes grupos-alvo:
*Estudantes dos 16 aos 19 anos das dreas de Design Grdfico e
Comunicacéo, Fotografia, Filme e Multimédia, Design de Produ-
to, Design Editorial e Cerdmica.

*Coordenadores de departamentos e professores das dreas de
Design Grafico e Comunicacdo, Fotografia, Filme e Multimédia,
Design de Produto, Design Editorial e Cerdmica. Professores da
drea de CLIL e lingua estrangeira (Inglés).

*Qutros alunos e professores das escolas participantes e de esco-
las que ndo estdo diretamente envolvidas no projeto; diretores e
os demais membros da comunidade educativa (pais, funciondrios
administrativos da escola ao nivel local e nacional, ministros, em-
presas e educagdo superior).

*Desenvolver competéncias para que os alunos possam apresen-
tar-se como candidatos competitivos no mercado de trabalho.
*Desenvolver a percecdo do eu enquanto artista através de abor-
dagens auto-biogrdéficas e do retrato nos respetivos campos das
artes e design (desde a fotografia & pintura).

*Partilhar conhecimento e experiéncias relativas ao marketing das
escolas e percursos académicos que atraiam mais e melhores
alunos.

*Encorajar o desenvolvimento de competéncias digitais e o uso
das TIC para ser capaz de comunicar e apresentar-se com suces-
so nas plataformas digitais.

*Envolver os alunos na divulgacdo dos processos e resultados do
projeto.

*Encorajar a permuta europeia, a comunicacédo intercultural e a
lingua estrangeira.

*Apoiar o empreendedorismo e a aquisicéo de linguas estrangei-
ras em contextos de educacdo vocacional (CLIL)
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